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Nowadays, market relations are increasingly becoming the main factors in
regulating the fish products production, affecting the price level and dynamics and other
activity indicators. Modern parameters of developing the domestic fishing industry,
such as: production volumes, quality, prices, an assortment of fish and aquatic
bioresources products- are determined by the specific conditions of producing and
distributing the products, by reducing and increasing the price of resources, by the
objective laws of the market (cost, demand, supply, monetary exchange) and by
changing the market conjuncture [2, 6]. The existing conditions need developing the
new approaches to managing the economy from the standpoint of marketing,
forecasting and developing the strategies to ensure the effectiveness of the functioning
the individual industries and the state as a whole through the rapid adaptation to the
changing external conditions. In the contex of the aggravation of the food problem,
marketing studies of developing the agrarian market acquire special scientific
theoretical and practical significance. The system of conducting marketing research and
ensuring the effective functioning of the fish and aquatic bioresources market in
Ukraine is extremely important [8].

21%

55%

24%

Hup to UAH 12,000 ®From UAH 12,000 to UAH 20,000 ®more than UAH 20,000.

Fig. 1. Segmenting the consumers by income

Income became the leading socio-demographic indicator, and further segmentation
of the market was carried out taking it into account. Based on the identified buying

BIOPECYPCH TA EKOJIOI'ISI BOJOMM 69



CYYACHI NMPOBJIEMU PALIOHANbHOIO BMKOPUCTAHHA BOAHWUX BIOPECYPCIB
V MixkHapoaHa HayKoBO-NpaKTUYHa KoHdepeHUuisa, 8-9 nnctonaga 2023 poky, Kuis, YkpaiHa
DOI: https://doi.org/

trends, consumers were divided into three main groups: with a total family income of up
to UAH 12,000, from UAH 12,000 to UAH 20,000, and over UAH 20,000. (fig. 1).

In the market of fish and aquatic bioresources products in Ukraine, there is a
positive trend towards an increase in the production volumes, which will continue in the
near future with a high probability. At the same time, along with the significant
potential of the domestic fish industry and the prospects for further market
transformations, it should be noted that in modern realities its resource, technological,
marketing, organizational and management components lag far behind the level of the
counterparts in the economically developed countries. The concept of marketing is
considered from the classical (limited) and modern (generalized) points of view as a
market concept of modern production management [4].

One of the main restraining factors is the insufficient using marketing techniques
by the subjects of the fish products market and the imperfection of its infrastructural
support.

The key issues of the research are forming the fish producers marketing activity
system, which concerns studying the fish product sales markets, decision-making on the
technology of growing fish and aquatic biological resources, storage, pre-sale
preparation, packaging, transportation, sales and developming the infrastructure of the
fish product market. Most often, when buying one or another type of fish the decisive
moment is its price, so the representatives of this group buy mainly ordinary sea fresh-
frozen fish: hake, pollock, herring. This fish is the cheapest and has its regular buyers,
although the fresh fish sector is quite large, but the buyers of this market segment treat
frozen river fish rather coldly (fig. 2a).
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Fig. 2. Demand for different types of fish: a — up to UAH 12,000; b — from
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Speaking about the type of buying fish, it is necessary to emphasize that even
buyers with a small income prefer processed fish, that is, decapitated carcasses and
fillets. A share of buying the whole unprocessed fish is quite small, and it is the same
for other semi-finished products. Comparing the volume of supplying the whole fish to
the shops and the demand for it, it can be said that this product does not have a
sufficient potential for its further promotion to the market. Gradually, the number of
whole fish on the shelves should be reduced, giving way to a more perfect product -
processed fish [1, 2].

Analyzing the obtained data (fig. 2b), we can say that stores do not satisfy this
segment of the market, because there is not much fresh fish on the shelves, and the
demand for it is quite high - 54%.

As for the type of buying fish the reluctance to buy unprocessed fish can be traced
even more clearly, but unlike the previous group, which mainly prefers processed
carcasses, this group prefers fish fillets, despite the fact that the prices for it is an order
of magnitude higher than for carcasses. Regarding the consumption of whole fish (that
has not undergone any processing), it can be said that with the increase in income, its
consumption is constantly falling.

With the growth of income, there is a desire to diversify a diet more and more.
Talking about the preference of one or another type of fish, it must be said that such a
ratio in favor of sea fish is caused by the fact that buyers consider sea fish as more
useful due to the iodine content (fig. 2¢).

Such a trend related to the consumption of processed fish in this segment is taking
on a pronounced appearance. Even carcasses are already considered insufficiently
processed not to mention whole fish. Fillet is the most preferred. Also, the role of
buying the fish products is growing, which is fully explained by the increasing role of
delicacy in determining the preference when buying.

The majority of fish products consumers with a profit of more than UAH 20,000
are satisfied with the quality of products (95%). 5% of buyers who are not satisfied with
the quality either complained about the poor assortment of fish shops or about the poor
processing of fish, although similar complaints were not found in other groups. In this
group, consumers are most satisfied with product prices, although they mostly shop in
the stores, which are 10-5% more expensive than at the wholesale markets.

The survey shows that fish products consumers of all categories prefer sea fish.

Therefore, for the good development of marketing activity in Ukraine, the research is
needed to determine forming the fish product producers marketing activity system, which
relates to the study of fish product sales markets, decision-making on the technology of
growing fish and aquatic biological resources, storage, pre-sale preparation, packaging,
transportation, sales and development fish products market infrastructure.

Nowadays, Ukraine is implementing the "Strategy for the development of the
fisheries industry for the period until 2030", the purpose of which is to ensure the
sustainable development of the fisheries industry, to increase the level of consumption
of domestic fish products and its production based on the balance of economic,
environmental and social interests, to increase its competitiveness in accordance with
the norms of the European Union and international standards, to bring the fishing
industry of Ukraine out of the shadows, to increase its export capacity [8].
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OLIHKA BOAHMWX PECYPCIB TA TEHAEHLY 3MIH NPOMMCAY
BOAHWUX BIOPECYPCIB B NIBAEHHUX PEFIOHAX YKPATHM

T. I. MatBi€eHKo, tatyana.matvienko@gmail.com, Oaecbknin Aep*aBHUN EKONOTIYHWI
yHiBepcuTeT, M. Ogeca
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yHiBepcuTeT, m. Ogeca

A. . Mines, milev@i.ua, OgecbKuit AepKaBHUI €KONOTiYHKUI yHiBepcuTeT, M. Ogeca

VkpaiHa Mae J0CHTb I'yCTy PiuKoBy Mepesxy, Ha 1 km? mpumanace 0,25 kM pivok. Ha
il TepUTOPIi HAIYYETHCS MOHAJ 72 TUC. PIYOK 1 CTPYMKIB, 3arajbHOI0 JIOBKHWHOO Oijb-
e 248 tuc. kM. Cepen HUX 7 Benukux 1 83 cepenni piuku. OCHOBHA KiJIBKICTh BOJOTO-
KiB BIIHOCUTBCS JIO KaTeropii Mammx pidok (mioma Bojo3bopy — mo 2000 KM, JOB-
skuHa — 110 100 km). TToHan 4 THc. pidYOK MalOTh JTOBXKHHY, IO mepeBHInye 10 km, 3
HUX OJU3BKO 3 THC. piuok — MeHIre 25 kM, 940 — Bixg 26 1o 100 kM i Tineku 132 ma-
10Th AOBXuHY mmoHax 100 kM. Benukumu piuxamu € uinpo, duicrep, yHnaii, IliBnen-
Huit Byr, [Ipun’sth, lecHa, CiBepcbkuii JloHeb.

Piuku Ykpainu HecyTh cBoi Boau B Oaceitnn YopHoro i A3oBcbkoro Mopis (98%),
a Takox OaceiiH banrilicbkoro mops (2%). Haiibinbia KinbKicTh PidOK NMpHUIIANAE HA
baceiinu Jluinpa (27,7%), Quictpa (23,7%), Hdynato (26,3%), [lisnennoro byry (9,3%).
BinbImicTs piukoBux Gaceiinis (95,9%) marots miomi 10 50 kv, 3,5% — 50-500 km? i
tinbku 0,6% — 6Ginbure 500 km?.
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